
Public perceptions ab o u t al co h o l , to b a cco, and other drugs play a significant role in t h e

use of these substance s . Famous actors are photo g raphed holding ci ga rettes or lat e l y,

ci ga r s, w h ile many rock stars glamori ze drug and al cohol use—glamori zation of, fo r

exa m p l e , smoking has been linked to an increase in youth to b a cco use. Po l i ci e s

re s t ri cting to b a cco and al cohol adve rtising can begin to re d u ce the flood of positive

p o rt rayals of substance use t h at a s saults us. Lo b bying groups and other co ll ab o rat i ve

e ffo rts can enco u ra ge the t e l evision and film industries to limit their port rayals of

d ri n k i n g, smoking hero e s .

Co m m u n i c ation strategies are more likely to be effe ct i ve if t h ey do one or more of

the fo ll ow i n g :

• Reach many people in the co m m u n i t y

• P re s e nt m e s sa ges t h at a p p e al to the motives of young people for using 

s u b s t a n ce s, or refute their perceptions of substance ab u s e

• P l a ce messa ges where young people are likely to see and hear t h e m

• Ta ilor messa ges to the part i cular au d i e n ce

• Avoid the use of au t h o rity figures and admonishment s, as we ll as the 

d e m o n s t ration of harmful substance s

Four t ypes of co m m u n i c ations activities can help educate the public ab o u t the re al

d a n gers of substance ab u s e :

• Public educat i o n campaigns at t e m p t to increase know l e d ge and awa reness of 

a part i cular health issue. A campaign can co m m u n i c ate info rm ation ab o u t

p e r s o n al risk fa cto r s, or publici ze new laws or pro g rams t h at p romote pro t e ct i ve

b e h av i o r s . Campaigns can t a r ge t a wide ra n ge of people, including yo u t h ,p a re nt s,

t e a c h e r s, and others invo l ved in the lives of yo u t h .

• Social marke t i n g campaigns apply techniques t h at h ave been successful in t h e

field of co m m e rci al adve rtising to adva n ce soci al and public health cau s e s . Th e s e

campaigns t ry to co nv i n ce the public to adopt a new behavior (such as we a ri n g

s e at belts or using co n d o m s) by showing them the benefit t h ey will re ce i ve in

re t u rn (e. g. ,p ro t e ction in a car acci d e nt , or avo i d a n ce of an unwa nted pre g n a n c y

or STD ) .

• Media advo c a c y a ctivities employ mass media to adva n ce a public policy initiat i ve 

or messa ge , frame the debat e , and build support for changes in public policy. B y

working dire ctly with local news p a p e r s, t e l evision and cable channels, and radio 

s t at i o n s, media advo c ates t ry to impact the way people t alk and think ab o u t a 

s o ci al or public policy initiat i ve.

• Media litera c y p ro g rams teach young people to anal y ze and understand media 

m e s sa ge s, and empower them to make decisions independent of the media’s ove r

whelming influence. Young people learn how pro g rams and adve rt i s e m e nts are

d eve l o p e d , and what s t rategies pro d u cers use to make media messa ges more

p e r s u a s i ve.
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Ca l Pa rt n e r s, a Ca l i fornia partnership of

community substance abuse preve nt i o n

o rga n i zat i o n s, b e gan a campaign in 1998 to

co u nter pro - a l cohol messages and to pro-

mote the true meaning of the Mexican hol-

i d ay Cinco de Mayo, a family holiday of

re m e m b ra n ce. The campaign began with a

l i s t of go a l s :

• P romote alcohol- and to b a cco - f ree Cinco

de Mayo ce l e b rat i o n s .

• Re p l a ce alcohol and to b a cco sponsors of

h o l i d ay eve nts with other sponsors.

• E n co u ra ge responsible serv i ce of alco h o l i c

b eve ra ges at the ce l e b rations where alco h o l

is serve d , and enco u ra ge abstinence or mod-

e rate consumption among part i c i p a nt s .

• M e e t with alcohol and to b a cco distribu-

tors and retailers to enco u ra ge them to

m a r ke t responsibly during Cinco de Mayo

and not to marke t i t as a drinking holiday.

• Foster ge n e ral awa reness of the t r u e

meaning and family nat u re of Cinco de

M ayo.

• Hold public protests of ce l e b rations and

a d ve rt i s e m e nts t h at demean Mex i c a n

symbols and Lat i n o s .

To achieve its go a l s, Ca l Pa rtners designed

an action plan t h at listed activities people

could t a ke part in as individuals or mem-

bers of community agencies or larger co l-

l a b o rat i o n s . Among their sugge s t i o n s :

• Hold a kick- off press eve nt.

• S e c u re endorsements from elected off i c i a l s,

the faith co m m u n i t y, ethnic and health

g ro u p s, and other local orga n i zat i o n s .

• Send letters to and re q u e s t meetings with

eve nt o rga n i ze r s, d i s t r i b u to r s, re t a i l e r s,

and adve rtising outlets (such as news p a-

p e r s, and radio and TV stat i o n s) ,a s k i n g

them not to sell pro d u cts t h at a re marke t-

ed in an objectionable way, or to marke t

p ro d u cts t h at way t h e m s e l ve s .

• Seek sponsorships for alternat i ve ,a l co h o l -

f ree eve nt s .

• Ask local beve ra ge co nt rol re p re s e nt at i ve s

or local authorities to decline licenses fo r

ce l e b rations with re co rds of past p ro b l e m s

due to alcohol ava i l a b i l i t y.

• Co m m u n i c ate with co m m u n i t y, h e a l t h ,

and business re p o rters at TV and radio 

s t ations and local newspapers about t h e

m i s s i o n .

• Hold public eve nts t h at p raise support e r s .

• P romote safe and positive ce l e b rat i o n s .

• P ro t e s t ce l e b rations and adve rt i s e m e nt s

t h at a re object i o n a b l e.

• Vo l u nteer to help police depart m e nt s

administer and monitor responsible 

b eve ra ge serv i ce at ce l e b rations serv i n g

a l co h o l , and to promote awa reness among

at t e n d e e s .

Ca l Pa rtners act i vely distributes info r m at i o n

to help people join its campaign, i n c l u d i n g

a brief histo ry of the true meaning of Cinco

de Mayo, and re s e a rch on the effe cts of

a l cohol on Lat i n o s .
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